
2017 – 2018 English Honors II STUDY GUIDE 
LITERATURE TERMS 

Parallelism: Repeating of the same grammatical (sentence) structures 

Irony: The use of words to convey a meaning that is the opposite of its literal meaning 

Simile: Comparing two things using the words “like” or “as”                           

Metaphor: Comparing two things saying something IS something else                           

Pun: Make a joke exploiting the different possible meanings of a word 

Repetition: Repeating the same words in a line  

Allusion: Reference in a piece of literature to another piece of literature, art, music, history or current event  

Onomatopoeia: Words that imitate actual sounds 

Hyperbole: Exaggeration or overstatement in the service of truth    

Alliteration: Repeating of the same FIRST consonant sound in a line 

Personification: Giving human qualities to something not human                   

Tone: Writer’s attitude towards the poem’s subject using a one-word adjective 

Tone words: oppressive, subjective, melancholy, confident 

PROPAGANDA IN PRODUCT AND POLITICAL ADVERTISING 
Logos: An appeal to logic, and is a way of persuading an audience by reason.  

Pathos: An appeal to emotion, and is a way of convincing an audience of an argument by creating an emotional response. 

Ethos: An appeal to ethics, and it is a means of convincing someone of the character or credibility of the persuader. 

Circular reasoning: A person makes a claim then argues for it by advancing grounds whose meaning is simply equivalent  
                               to that of the original claim. 

Testimonial: Famous people or “non experts” who endorse products or arguments unrelated to their field, using only their  
                     talent, glamour, or fame to persuade you. 

Weasel Words: These words take away the force of a statement by creating room to wiggle out of the claim later. They  
                          create loopholes in the claim. 

Bandwagon: Suggests a person should do or believe something because “everyone does”; in advertising it’s the “don’t be  
                     the last person to own…” 

Diversion: Diversion seems to tackle a problem or issue, but then throws in an emotional non-sequitur or distraction.  

Snob Appeal: The suggestion that the use of the product makes the customer part of an elite group with a luxurious and  
                       glamorous life.  

Card Stacking: A way of manipulating information so that one product looks more appealing than another by leaving out  
                        important facts or comparing evidence in an unfair manner. 

Plain Folks: The suggestion that the product is a practical product of good value for ordinary people 

Transfer: Words and ideas with positive connotations are used to suggest that the positive qualities should be associated  
                with the product and the user.  

Slippery Slope: Jumping to a series of unreasonable conclusions based on one event. 

Ad Hominem: Where someone attacks an opponent’s character, or his motives for believing something, instead of  
                        disproving his opponent’s argument. 

RESEARCH PAPER 
Acceptable Paraphrase: Using someone's ideas, but putting them in your own words. You must rewrite the original  
                                        language, change the original sentence structure, and cite the source according to the  
                                        expectations of the discipline.  
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